
New Connections in a  
Digital Space 



Part 1: What Is This Digital 
Space? 



“As we keep an eye on the 
Digital NewFront sessions in 
New York City, it immediately 
became clear, it’s all about 
mobile, video and social.” 
 
Forbes.com 29/4/14 





Six in 10 Kiwis own multiple mobile devices  
 
70% per cent of mobile users have a 
smartphone  
 
The average number of household devices 
connected to the Internet has risen from 2.9 
in 2011 to 5.2 in 2014. 
 
(NZ Herald ,November 2014) 



Part 2: Why Is It So? 



Big Numbers from Optimiser 
 July 1, 2013 – June 30, 2014 
 
Over 4 million visits to participants’ websites 
Over 1 million visits from mobile phones or tablets 14 million 
emails sent 
1,884,666 web searches landed on participant sites 
49,180,007 people reached by participants’ Facebook 
content 
19,460 tweets published by participants  
1,641,702 views on participant YouTube channels 
 



Growth from Optimiser Participants 
 July 1, 2013 – June 30, 2014 
 
Facebook continues to grow  - average likes per page 
increased by 34% from 3,290 – 5,040 
Website visits from mobile increased from 14.72% in 12 – 13 
to 25% in 13 – 14 
Twitter followers across all organisations total 115,364 21% 
more than the previous year 
Youtube views on mobile device increased from 22% to 31% 



Audience Atlas 



What is happening in the wider 
world? 

 
• 80% of the world’s social media users now accessing their accounts via 

mobile devices. 
• Facebook - 864m users log into Facebook daily, a 19% increase year over 

year. Facebook also has 1.12bn active users on mobile, a 29% increase 
year over year. 

• Twitter - 500m tweets are sent per day, 80% of Twitter users are on 
mobile, 77% are outside of the US  

• Instagram – Increased from 200m users in March 2014 to 300m in 
December 2014 

• YouTube – More than 1 billion users and 50% of YouTube views are on 
mobile devices 

• Video - 92% of mobile video viewers share videos with others (Invodo) 
Only 24% of brands are using online video to market to consumers. – 
Kantar Media 





http://pennystocks.la/internet-in-real-time/  

http://pennystocks.la/internet-in-real-time/


Learn the latest tools, but don’t act 
impulsively  

 QUESTIONS TO CONSIDER 
• Is this new network a fad or does it have potential 
longevity? 
• Does the purpose of the network align with our 
brand and social identity? 
• Is our current or potential audience on this network? 
• What content and tools do we need to successfully 
manage on a daily basis? 
• Will we see a return on investment/energy if we join 
this network? 



Part 3: Who’s Making The 
Connections? 



1. Opera Australia | The Opera Blog 



2. Royal Opera House | BP Big Screens in 2015 



3. National Museum Directors’ Council   
I Love Museums Advocacy Campaign 



4. Walker Arts Centre | Modeling with Merce 



5. The Metropolitan Museum of Art | Kids' Zone  



6. Museum of Modern Art | MoMA TEENS Blog 



7. Shakespeare’s Globe | Globe Playground 



8. 5 x ballet companies | World Ballet Day 



9. Guggenheim |  
Webby Award Winning Twitter Account 



10. Sydney Dance Company | Instagram Takeovers 



MSO #secretsymphony 

 
 

11. Secret Symphony 



MSO #secretsymphony 

 
 

11. Secret Symphony 



12. Battersea Arts Center | Emergency Appeal 



13. Jazz at Lincoln Center |  
Wherever You Are Campaign  



14. Cooper Hewitt Museum | The Pen 



Group Discussion  
The task: 
 
Introduce yourself to your group and choose one person 
to report back afterwards 
 
1. Each share one digital idea that made you think “We 
could do that” or “That’s like the one we did/talked 
about”?  
2. As a group pick of these ideas. 
3. What is it about that idea that could be adapted, 
explored, utilised for your organisation/event/situation 
to reach those who don’t come or won’t come?  



#cnzbigconvo 


	New Connections in a �Digital Space
	Part 1: What Is This Digital Space?
	Slide Number 3
	Slide Number 4
	Six in 10 Kiwis own multiple mobile devices ��70% per cent of mobile users have a smartphone ��The average number of household devices connected to the Internet has risen from 2.9 in 2011 to 5.2 in 2014.��(NZ Herald ,November 2014)
	Part 2: Why Is It So?
	Big Numbers from Optimiser� July 1, 2013 – June 30, 2014��Over 4 million visits to participants’ websites�Over 1 million visits from mobile phones or tablets 14 million emails sent�1,884,666 web searches landed on participant sites�49,180,007 people reached by participants’ Facebook content�19,460 tweets published by participants �1,641,702 views on participant YouTube channels�
	Growth from Optimiser Participants� July 1, 2013 – June 30, 2014��Facebook continues to grow  - average likes per page increased by 34% from 3,290 – 5,040�Website visits from mobile increased from 14.72% in 12 – 13 to 25% in 13 – 14�Twitter followers across all organisations total 115,364 21% more than the previous year�Youtube views on mobile device increased from 22% to 31%
	Audience Atlas
	What is happening in the wider world?
	Slide Number 11
	Slide Number 12
	Learn the latest tools, but don’t act impulsively �
	Part 3: Who’s Making The Connections?
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	MSO #secretsymphony
	MSO #secretsymphony
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Group Discussion 
	Slide Number 31

