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Thisis a benchmark study from Isentia,
commissioned by Creative New Zealand
Toi Aotearoa (Arts Council of New
Zealand) looking at arts and culture media
coverage, reporting and artist portrayalin
New Zealand media between 1 July 2021
and 30 June 2022.

Thereport covers traditional media
content (print, online and broadcast
mentions).

Social media content willbe analysed
separately and covered in a standalone
report.

&isentia

The study is based on a detailed human
analysis of a sample of 9,112 traditional
media items, where media items have
been analysed against a number of key
markers.

Thereported volumes are based on
comprehensive searches for keywords and
organisations related tothe artsand
culture sector.

Please note that some figures may add up
tomore thanthe total volume of analysed
reports, as some media items can refer to
one or more of the categories that are
being tracked. Charts and figures may not
always total 100% due torounding.
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Our artists and creatives are our storytellers. They entertain, provoke andinspire us. Their work connects us, helps build our sense of identity, andis a source
of national pride.

Visibility matters. The media is an important bridge between artists and the public — sharing the stories of our storytellers. It is through media that this
whakatauki can come to life:

Kia kitea nga toi e te marea - let the arts be seen by the masses.

As the arts development agency for Aotearoa, we thought it was important to get a sense of how the depth and breadth of creative activity isreflected in
the media. Gathering datais the first step. It creates a benchmark to build from. By mapping the landscape, we can see where the gaps are and where
the potential is— and where we can advocate to strengthen coverage and support media.

Recentindependent research shows that as a country we're more positive than ever about the vitalrole the arts play in our lives. And while the audience
for arfs and culture is significant, with 3.9 million New Zealandersin the market, dedicated arts and culture reporting has notably decreased over the last
decade. There are now veryfew reporters that cover the arts exclusively orin depth. There's a disconnect between value and visibility.

We'lluse the findings of this benchmark research — and a forthcoming companion study — to explore what role we might play in strengthening coverage:
independently, and in partnership with others, so that New Zealanderscanread, see, and hear more of the div erse arts and culture experiences on offer,
and celebrate our artists’ success.

We acknowledge Isentia for their insights and commitment to this work, which we look forward to adv ancing and charting progress over future years.
We're grateful to Mark Amery who first proposed this idea to us. We mihi to the Creative New Zealand Toi Aotearoa team and Te Ropu Mana Toi, whose
guidance has encouraged us; artists, whose work inspires and driv es us; and the many writers, publicists, editors and reporters working every day to share
the stories of our creative communities.

Let’'s do more, together.
Tracey Monastra

Manager, Advocacy
Creative New Zealand Toi Aotearoa
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+ Capped TV & film content (dominated by news on new premieres/hit TV
shows/album/video/single releases, mostly by major international artists) to allow
space for analysis of less mainstream artforms that more fully represent the
breadth of activityin the sector.

For thisreport, a total of 270,000 English-language traditional media itemsin Aotearoa
New Zealand were collected from the period 1 July 2021 — 30 June 2022. This includes print,
broadcast and online content from editorial news sources published in New Zealand.

Coverage volumes and content are based on Isentia’s media monitoring tools, databases
and audience intelligence platforms. The confent sourcing is based on keyword lists
focusing on a combination of general termsrelevant to the arts and culture sector (artist,
artistic, exhibition, festival, arts and culture funding etc), specific art forms (theatre, dance,
visual arts etc), and key organisations within the sector, as well as cultural influences and
indigenous art forms (nga toi Mdori).

This narrowed down the content to 60,000, 20% of which was then randomly
sampled. A further 4,000 mentions were removed because they did not specifically
refer to New Zealand artists or arts & culfure news. A remaining 9,112 relevant
mentions were coded for a number of markers: media owner; journalist background
and demographics; salient topics; narratives; imagery; art forms; and artist career,
gender and demographic information.

Film and Television content was restricted to 2,000 items, so that the nature of the
coverage could be examined, but it did not dominate the sample and impact the
ability to analyse other forms of arts and culture. Coverage of mainstream, popular

This report provides a combination of data-driven breakdowns and fop-level insights
portp P 9 music was excluded from the content that was analysed in depth.

about the 270,000 media items detected. A sample of this content was selected forin-
depth qualitative analysis of the variety of narratives, topics and artist demographics
revealed by them.

Isentia is proud to partner with Creative New Zealand to produce this analysis of
arts and culture across New Zealand media. We know that the media have an
important role to play in ensuring diverse representation and can elevate and
shine a light on areas of cultural importance. One of the most powerful first steps in
building engagement and understanding, is to create that first benchmark. When
you know where you are, you can start to see how far you can go.

The goal of the current study was fo map and understand the current media landscape,
and to what extent it reflects the arts and culture landscape in Aotearoa and encourages
an understanding of its value fo New Zealand society. We used analysis of keywords to
further constrain the detected 270,000 mentions, to ensure we:

* Focused on content about arts & culture within New Zealand or by New Zealand artists
abroad.

» Filtered out celebrity and pop culture news that focused on the personal life of artists

rather than their work related to arts & culture.
Ngaire Crawford

Insights Director, Isentia
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Key Findings

This section provides and a summary
of the major findings of this analysis.
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Discussion of arts and culture is often crowded out of fraditional media

13% of total media coverage over the reference period was related to arts and culture. This is compared to about one quarter of media coverage in New Zealand that is
focused on sport. Further compounding this difference, a significant portion of the media content that did relate to arts and culture (75%) was driven by TV, film and
popularmusic.

This meant that just 3.25% of all news coverage in New Zealand related to other art forms, sector news, cultural heritage and various cultural activities. This broad range of
content across a limited media space dilutes the attention given to any single artform, outside of film, television and popular music. This sparse coverage can cause
difficultiesin promoting lesser-known artists, such as those from underrepresented communities, emerging artists and local talent.

Events are the primary driver of media coverage

Arts and culture coverage most commonly focuses on news about current orupcoming events. Events & openings accounted for the largest share of traditional media
coverage over the reference period, leading other drivers of coverage, including artist profiles, reviews and funding news. W hile thisis beneficial for the promotion of arts
and artists, it can create imbalance for forms of arts and culture that are less event driven, and can reduce the length and depth of coverage. Artist profiles reach the
greatest audience.

Arts and culture coverage could be more diverse and representative

The coverage analysed revealed that a number of communities were underrepresented in arts and culture coverage. W hile not all coverage specifically identifies the
demographics associated with the art or artists discussed, where artists self-identify, 10% of coverage references Maori arts and culture, even though 25% of all artists
mentioned were identified as Maori. This indicates strong elevation of individuals, but that outside of these individuals, th ere is limited focus on Maori arts and culture or nga
toi Mdori in coverage. Pacific arts and culture and artists were only present in less than 5% of coverage, while the most stark area of underrepresentation is for NZ Asian arts
and culture and artists, at only 2% of analysed coverage. There was also limited coverage of LGBTQI+, gender diverse and Deaf and disabled artists (<2% each).
International artists were more likely to be covered than most of these key groups (14%), and 66% of these international artists were male.

As well as the art and artists covered, the images analysed only amplified this underrepresentation, with all groups mentioned above appearing in smaller shares of images
when compared to their total coverage.
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Independent and industry-specific media help drive conversation and fill gaps

A significant portion of coverage (25%) was driven by independent and niche publications (such as The Spinoff, The BigIdea, orTe Ao Mdori News ) rather than the major

media networks in NZ. This content was more likely to publish underrepresented voices, and dedicate longer form content to th e sector, as well as utilise the arts and
culture sector itself to support content generation and analysis.

There is a significant opportunity to grow the coverage of arts and culture in New Zealand

Dedicated arts and culture coverage supports greater depth and breadth of arts and culture coverage, but lacks consistency. This presents a significant opportunity to
grow coverage, and better express the depth and value of arts and culture in New Zealand.

Dedicated arts and culture journalists help drive depth and variety, but there are currently very few of these journalists across the major media networks.

ARTS & CULTURE IN NZMEDIA | 1JULY 2021- 30 JUNE 2022



Overview

This section provides:

- An overview of fraditionalmedia
coverage volumes and drivers

- A view on themes of coverage

- The impact of COVID on arts and culture
coverage inthe reporting period.
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Traditional
Media

TV & fiim @ Music @ Otfherarts & culture

270K+

New Zealand traditional media
mentions of arts and culture
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Traditional Media

Out of just over two millionreports generated by traditional media
outlets (press, online news, television andradio) in New Zealand for the
period 1 July 2021 — 30 June 2022, more than 270,000 (13%) broadly
referenced aform of arts and culture in New Zealand.

Three quarters of this coverage focused on TV, film and pop music,
primarily geared toward pop culture and entertainment.

Over 69,000 mentions (25% of total arts & culture mentions) discussed
other arts & culture forms, sector news, cultural heritage and v arious
cultural activities.



<1% <1%

14%  Arts & Culture
Form

® Visual Arts ® Performing Arts (including theatre, dance)
® Music = Craft & Object @ Poetry & Literature
® Multimedia @ Mdori Arts @ Pacific Arts
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Due to the significant amount of coverage focused on Film, Television and popular
music (75%) this content waslimited in the qualitative analysis sample.

This chart shows the share of voice of other arts and culture forms in coverage when
Film and Television is excluded. Music in this dataset excludes mainstream popular
music content, including pop music singers/celebrities, albums, videos or single
releases.

Some coverage mentioned multiple arts and culture forms.

Visual arts and performing arts were the most common arts and culture forms
mentioned in the analysed coverage (making up 34% and 20% respectively),
followed by music and craft & object (15% and 14% respectively).

In terms of event types, close to half of the coverage was consistently driven by
cultural events, festivals and exhibitions. A narrative specific to the analysed period
was adapting to pandemic restrictions, as some events switched to digital or hybrid
formats and/or adjusted audience sizes and/or use of space to allow for better social
distancing.

Media outlets continued to cover arange of arts and culture forms, even though
physical access during this period to galleries, live theatre, and music and dance
performances was limited for an estimated 1.7 million New Zealanders due to COVID-
19 restrictions. This had a directimpact on performing arts, as many venues were
closed during this analysis period.

10



Drivers of Coverage by Forms of Arts and Culture

Share of voice

0% 25% 50% 75% 100% 0% 20% 40%

VISUAL ARTS 38% 26% 7% 14% 5% 6% 32%

PERFORMING ARTS 44% WOYORNS% 7% | 11% 15% A4 19%

MUSIC 44% 29% 5% 7% 7% 6% 14%

CRAFT & OBJECT 41% 26% 7%  14% 3%6% 14%
POETRY & LITERATURE 25% 1% 34% 5% 7% 10%
FILM & TV 32% 33% 1% 12% 8% 8% 7%
MULTIMEDIA 38% 23% 6% 9% 10% 11% I 4%
MAORI ARTS 21% 15% 14% | 8% 3% I <1%

PACIFIC ARTS 23% 27% 8% 24% 5% 11%

W EVENTS & OPENINGS
B SOCIOCULTURAL VALUE/IMPACT OF ART
® ARTS & CULTURE SECTOR ISSUES

ART EDUCATION

“ARTIST PROFILES
B REVIEW OF AN ART WORK/ARTIST
®ART FUNDING
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ARTS COUNCIL OF NEW ZEALANT TO1ADT)

This chart shows the key drivers of coverage of each
form of arts and culture, along with the share of
voice of each arts and culture form.

Note that Film and Television is included in this chart,
and the share of voice shown is based on a capped
sample of media content. This is why the share of
voice seen in this chart differs from others in this
report.

Some coverage mentioned multiple arts and culture
forms.

Events and openings were a significant driver of
coverage across all arts and culture forms.

Reviews most commonly drove reporting on poetry
& literature, while artist profiles were the most
frequent driver of fim & TV coverage.

While funding was an infrequent driver overall, it was
amore common driver of coverage of multimedia,
performing and Pacific arts.

Across all art forms, coverage wasrarely driven by
discussion of art education.

11
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Top 30 Words Used in Arts and Culture Coverage

10000~ This chart shows the top 30 words mentioned

in analysed arts & culture coverage.

Auckland and Wellington stand out asthe

3007 Exhibition main hubs of cultural events.

The prevalence of terms such as community,
mmunity events, exhibition and festival confirm that
--/\uckland events are leading drivers of content. This is
reinforced by the wide discussion of tferms
centre, museum and theatre.

5000-
W ellington Funding was less frequently mentioned.

Funding

- e -
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ARTS COUNCH OF NIW ZEALAND

Arts and culture have an overwhelmingly positive presence in media coverage

This chart represents the overall tone of mediacoverage.

Overall

Tone

® supportive @ neutral @ dissatisfied
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Drivers of coverage supportive of artsand
culture:

+ Arts and culture events (especially
festivals like W orld of W earable Arts or NZ
International Film Festival)

* Awards and honours

» Arfistic excellence

* Fresh and originalideas by nationally
renowned and local artists.

Drivers of dissatisfaction with arts and
culture:

* Poor pay rates

* The need toreform current funding
models

* Eventcancellations

» The demise of arts education in schools

» Profiting from artistic work without
consent

* Lack of equity and representation.

Arts and culture coverage is predominantly
supportive in fone. Even when reporting does
not contain explicit language markers that
indicate praise, the overarching messaging
revolves around raising awareness about
artists, art and performances available at
local museums, venues or events.

The variety of arts and culture forms and
artistic perspectives discussed reflect a
vibrant and diverse cultural life across
Aotearoa.

Only 1% of the analysed media items
predominantly discussed dissatisfaction with
the arts & culture sector. These were more
likely to be authored by experts with
specialised backgrounds, who examined
more complex systemic issues within the
sector.

Art criticism or in-depth critical review of artists
and theirwork s relatively rare and limited fo
specialised outlets or opinion pieces by
authors with a background in the arts

and culture sector. Mainstream media
typically target a wider audience, and focus
on information-sharing, humor, and jargon-
free, accessible language in theirreviews.

13



INFORMATION

POSITIVE
EMOTIONAL
MARKERS

Emotional Purpose of Coverage

SHARING/ INFORMATION SHARING/NEWS A% 4% NFA
PRAISE/ENDORSEMENT/AWE I

ELITISM/LUXURY/PRIVILEGE

NUANCED CRITICISM/DEEPER ANALYSIS

NEGATIVE
EMOTIONAL
MARKERS

BACKLASH/CONFLICT

0% 10% 20%

B ART EDUCATION B SOCIOCULTURAL VALUE/IMPACT OF ART
B ARTS & CULTURE SECTOR ISSUES ART FUNDING
B REVIEW OF AN ART WORK/ARTIST B ARTISTPROFILES

BEVENTS & OPENINGS
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This chart shows the positive, negative and neutral
(information sharing/news) emotional markers across
the key coverage drivers.

The emotional purpose of coverage refers to the
perceived aim of the authorin creating the coverage
for the reader. Information sharing was the primary
purpose of coverage, followed by endorsement and
support of the art or artist mentioned.

There was minimal evidence (<1%) that coverage

framed arts and culture as elitist or a luxury (which has
both positive and negative connotations).

14
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COVID-19 restrictionsimpacted an events-driven media profile

This chart shows the monthly coverage volumes of arts and culture inNew Zealand news media from
1 July 2021 10 30 June 2022.

Jul 2021: New COVID- 19
casesstart to pick up. First
v accine bookings for

people ov er60.

of Wearable Art),
switched to online, or
reformatted to adapt
to pandemic
restrictions.

interest in individual Campion win an award.

exhibitions like Hilma Af
Klint arivingin New
Zealand for the first time.

”
gy oy Average
S oo Y
Ml Coverage
h I I -
Aug-Oct2021: Regular Nov-Dec 2021: Cov erage Feb-Mar 2022: News of relief |
arts & culture topics volumes pickup, with to the arts & culture sector; i
supplemented by news discussion of arts & culture cancelled, downsizedorfully |
of eventsand festivals ev entsfurtheradaptingin online festiv alsin NZ and major |
being cancelled or parallelwith rising ev entsinternationally like the i
10,000 postponed (like World v accination levels. Major Oscars, which saw Jane !
1
1
1
1
1

May-Jun 2022: Matarki |
celebrations (notingitwasthe |
first year as an official public i

holiday and coverage of
v ariousevents.

17-31 Aug21 Auckland wasin Alert Level4 and

versions of Level 3 betweenAug -
Dec21

Feb Mar Apr May  Jun

All of New Zealand moves
to Alert Level 4
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1in10

of the analysed media items
referred to the pandemic.

Event, hui and project cancellations and disruptions had a sector-wide
impact. Media coverage reported on the waysin which organisers and
venues pivoted, adapting to hybrid or online versions of the originally
planned live events and festivals.

In 2022, event and festival cancellations due to the Omicron outbreak
made headlines, but media outlets also reported that local museums and
galleries had reported increases in visitors from other New Zealand regions,
as fravel restrictions encouraged domestic travel. Some arts & culture
media items pointed to a silver lining of the pandemic: the sector was
finding creative ways to deal with pandemic restrictions, with increased live
streaming of cultural events, outdoorinstallations, visual arts exhibitions and
international online projects.

The Cultural Sector Emergency Relief Fund and the Arts and Culture Event

Support Scheme were mentioned in less than 0.1% of the coverage of the
sector.

15



Representation

This section examinesrepresentation
and diversity and considers what
types of voices are seen and heard
across arts and culture coveragein
New Zealand.
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1%

39%

Artist/Creative
® Event Organiser ® Curator/Programmer
® Government/Public Funder
Arts Production/Administrator
@ Business/Sponsor @ Other @ Academic/Researcher
@ Visitor/Audience
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This chart shows the top 10 spokespeople quotedin the

analysed coverage.

10.

CARMEL SEPULONI,
MINISTER FOR ARTS,CULTURE & HERITAGE

STEPHEN WAINWRIGHT,
CREATIVE NZ CEO

TAMA WAIPARA,
TAIRAWHITI ARTS FESTIVAL CHIEF EXECUTIVE

ELIZABETH ELLIS,
ARTIST

KATHLEEN DRUMM,
HUNDERTWASSER CENTRE'S CHIEF EXECUTIVE

COURTNEY SINA MEREDITH,
DIRECTOR TAUTAI CONTEMPORARY PACIFIC ARTS TRUST

LIZ COTTON,
WAIKATO MUSEUM DIRECTOR OF MUSEUM AND ARTS

YUKI KIHARA,
VISUAL ARTIST

NIGEL BORELL,
WHANGAREI ART MUSEUM CURATOR

LISA REIHANA,
ARTIST

59

46

36

36

34

33

29

27

26

26
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Most of the spokespeople who were
qguoted by New Zealand news media in
relation to arts and culture are artists
themselves (39%), event organisers (20%)
or, to a smaller extent, curators (9%).

Due to the variety of the content, the
types of spokespeople varied greatly, and
there were a few individuals per category
who were repeatedly quoted in media
coverage.

Spokespeople for government, public
funders, arts production/administrators,
sponsors, researchers and other were
overall less likely to be quoted by
journalists, however given the diversity of
artists reported on, the most consistent
voices are from these types of roles.

It is also important to note that many of
the leading spokespeople may have
multiple roles (artist and event organiser or
advocate for example). They are listed
here in theirmost frequent role as
described in media coverage in this
dataset.

17



Leading Descriptions of Sources
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This chart shows the top 30 words associated with spokespeople in
analysed coverage of artsand culture.

Sources were most likely to be described as female, artists or people
in high positions in the arts & culture sector (with roles such as director,
curator and manager). Coverage almost never explicitly mentions the
gender of a male artist.

Sources were most likely to be associated with galleries, festivals and
museums.

Less visible roles were associated with literature, theatre and
community arts.

18



Emerging artistsreceive less coverage than established voices

This chart provides a breakdown of the career stage of different demographic

groups mentionedin media coverage.

100% 5
11% 8% 6% 8%
90%
80% 29% 25%
24%
38%
70%
60%
50%
40% 50% 52% >0%
42%
30%
20%
10%
0%
Unspecified* Maori NZ Asian Other**

* Unspecified is tagged when no cultural/ethnic background is mentioned.
** Other is anything other than Mdaori, NZ Asian or Pacific.
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34%

Pacific

Share of Voice
by Career stage

® Emerging/Newcomer
General/Unspecified
® Established
® Award-winning

47%
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Most media items did not provide specific
details about the career stage of artists.
Mentions of established artists (for
example, references to a long career)
were present in 28% of the coverage.

Artists can win awards at any stage of their
career, so this category was looked at
separately. Newcomers and award-
winnerswere each mentionedin 12-13%
of coverage.

Established artists were more likely to be
featured in artist profiles, mentioned in
reports on eventsand openings, and
quoted on sector issues.

Coverage of Maori and NZ Asian artists
was more likely o mention artistswho are
already established.

Coverage of Pacific artists was more likely
to mention promising newcomers or
award-winning artists. This could indicate a
slightly higher bar to clear for Mdori and
NZ Asian demographic groups in order to
be mentioned in media coverage.

19
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Coverage of New Zealand artists focused on women

This chart provides a breakdown of the pronouns used for different demographic
groups of artists mentionedinmedia coverage.

100%
W hen specific pronouns were used in
90% media coverage, the majority of
references to New Zealand artistsin
general focused on women, asdid
80% coverage that referred to Maori, NZ Asian
and Pacific artists.
70% Articles on international artists mentioned
Artist mentions significantly more male artists.
60% by gender
1% of the analysed coverage specifically
50% referred to gender diverse artists (mainly of
° Asian/Pacific descent). This may bein part
attributable to YukiKihara's 2022 Venice
40% Biennale exhibition during this timeframe.
Yuki Kihara is an interdisciplinary artist of
30% Japanese and Samoan descent whose art
examinesthemes of race, gender and
20% sexual politics. Paradise Camp, at the
Venice Biennaleimagined a Fa’afafine
® Male utopia where gender and sexuality isno
10% _ @ rFemale longer judged through a binary lens.
wGender diverse
0%

Unspecified Maori NZ Asian Pacific International
20
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Pacific and NZ Asian artists are the least visible

The charts belowrepresent the percentage of the artist demographics mentionedin media coverage (left)and
the percentage of artistsrepresentedinimagery illustrating media content.

About 10% of all media items on arts and culture contained
referencesto Maori arts/ngad toi Maori, followed by 5% for Pacific
arts and culfure and artists, and 2% for NZ Asian. As well as
considering artist presence, the imagery associated has also been
analysed.

Breaking down the data by number of artists shows that 25% of all
artists mentioned in media coverage werereferred to as Maori.
However, a much larger number of international artists were likely
to be mentioned compared to Pacific artists or NZ Asian artists. This
. . Imogery is of particular note, as the pandemic had restricted international
Mentioned Artist . trav el for a significant portion of the analysis period.
Demographics Demographics
For the images illustrating arts and culture coverage, Maori artists
featuredin 18% of the media items that included one or more
images of an artist. Images of infernational artists w ere more than
three times more visible than those of Pacific artists or NZ Asian
arfists.

Note that Pakeha artists canbe representedin boththe “other” and the

® Unspecified (ethnicity not mentionedin coverage) “unspecified” categories, asit is typically not directly addressed or mentioned in
® Maori media coverage.
Other (where ethnicityfalls outside of these categories)
® Pacific Artists that do not have a connectionto New Zealand through heritage and do
® NZ Asian not liveinNew Zealand make up the majority of the "other” category.
21
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Maori art group Mata Aho
Collective awarded prestigious
Walters Prize .

10%

of the arts &

Mina Kerr-Lazenby . 13:30, Aug 09 2021 o o Q CUHUI’e
content

Y B ocusedon

Don't look to Auckland Art Maori art

Gallery to centre Maori artists
at Matariki

Janet McAllister . 05:00, Jun 122022

257

0000

artists were
Maori

Maori Rock Art: A little
known national taonga

33%
of mentions
were about

visual arts
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Maori arts and culture or artists were mentioned in 25% of the analysed
coverage. This included stories on: Matariki celebrations (this was the first year it
wasrecognized as national public holiday); multimedia exhibitions on Maori
women's voices around Aotearoaq; the education of children through Mdori arts
& culture and values; the challenging of colonial views of art, culture and
science; weaving, kapa haka and carving; and community empowerment
through Kaupapa Maori architecture. Cultural heritage and the linking of
artistic practice to this were a key narrative in the coverage.

It is worth noting that although Mdori artists are visible in coverage, mentions of
Maori curators are quite rare. Film director Taika Waititi (1.2K mentions) was the
most visible Maori artist in the media analysed — noting Thor: Love and Thunder
wasreleased in 2022.

As the 2022 Artist in Focus of the New Zealand Festival of the Arts, Lisa Reihana
was the most quoted Mdori artist among the top 10 spokespeople mentioned in
arts & culture coverage. Festival platforms play an important role in raising
awareness of and giving voice to artists.

Direct reference to the phrases “Nga toi Mdori” or “*Mahi toi"” were limited in
media coverage, only appearing in 3% of content about Mdori arts & culture
(and only 1% of total arts coverage). This descriptfion was used in sector

based language of position titles and programmes for major arts festivals,
awards and scholarships, or specific exhibitions themed around Nga toi Mdori.
This indicates that it is a formal description used by sector bodies rather than by
media when covering the practices that make up this definition of art.

1. Ataria Sharman,
Pantograph Punch

2. Liz Cotton,
Waikato Museum

1. The Big Idea

2. Dominion Post

3. Lisa Reihana, 22
Artist

3. Stuff.co.nz



Yuki Kihara exhibition confirmed for Biennale Arte 2022

First glimpse at Yuki Kihara's
exhibition at Venice Biennale
0900

André Chumko - 05:00, Oct 16 2021

Venice Biennale
posipened: what does it
mea < for the artist?

L% '
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5% 8%

of the total of the content
CLj)IfrJ?ee coorE’re&n’r number of menfioning
focusedon menhoned Pacific arfists .
Pacific art artists were of referred to Yuki
Pacific descent Kihara

Pacific artists were most visible in stories on
dance, theatre and performing arts,
represented at eventslike Polyfest, which
moved online in 2022 as a result of pandemic
restrictions.

Pacific artists and their contributions to the
New Zealand arts & culture landscape were
most likely to be introduced via artist profiles
on public broadcast media (especially RNZ),
as well as NZME and Stuff.

The critically acclaimed Yuki Kihara was the
most visible individual Pacific artist. Kihara was
also among the top 10 most quoted
spokespeople in arfs & culfure coverage, and
the only Pacific artist fo be cited so oftenin the
media. She was the NZ representative at the
Venice Biennale in 2022.

1. Yuki Kihara, Visual
Artist

1. The Big Idea

2. Stuff.co.nz 2. Vivian Aue, Dancer

3. Tagata Pasifika Plus 3. Courtney Sina
Meredith, Tautai
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LIFESTYLE

Women of steel: Wahine toa u TE AO

artiSts Yona Lee and Janine llllllllllllllllllllllllllllllllllllllllllllllllllll
Wllhams Chinese-Maori artist's lens exposed in new documentary 2 ° .| 3 O 2 [ 3 E 0 5 ° 6 5 O

’Q By Joanna Wane R save »(Serieé L
" S ke i 8 of the total of the content
culture content number of mentioning NZ
focusedon NZ mentioned Asian artists
Asian art artistswere of NZ  referred fo Min
Asian descent Kim
NZ Asian artists made up a small The most visible artists were gallerist and
Stuff = part of the analysed arfistsin the painter Min Kim, and Yona Lee, an
p T data (2.3%). installation artist, who presented work at
g q ' . This yum cha feast looks good The majority of these stories were éﬁfgf&igﬁ dicrig (l:lﬁy CII? 62 g izr qNUe(lj’erézriilm
) enough to eat — you won't profiles of artists (31%), events coverage of theirwork
believe what it's made of and openings (29%), and reviews 9 )
Shandelle Battersby/NZ House & Garden - 11:00, Jun 28 2022 Of SpeCIfIC C”-T Ond exhlbihons
00000 (23%).
!
‘ 1. The Spinoff 1. Yuki Kihara, Visual
Artist
| 2. The Big Idea 2. Simon Kaan, Artist
| 3. Stuff.co.nz 3. Linda Lee, Artist

Some of the knitted yum cha items that make up Fortune by artist Bev Moon.
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of reporting
mentioned Deaf

. . 1. The Big Idea 1. Richard Benge, Arts
and disabled artists ° Access AofeO,%G
Arts initiative giving disabled Pasifika opportunities to develop 2 30 o OCCGSSIb"”y TO 2. Stuff.co.nz 2. Ronald Tua, Artist
= ~ ~-00000 arts & culture for
T o o Deaf and disabled 3. Dominion Post 3. Lusi Faiva, Touch
peOple Compass

The issue of arts and culture and disability is two-fold, referring both to visibility of Deaf and disabled
artfists and the access to arts & culture by Deaf and disabled audiences. For comparison, Whaikaha -
Ministry of Disabled People states one in four New Zealanders self-identify as Deaf and disabled, based
on data from the Stats NZ Disability Survey (2013).

Accessibility to arts and culture venues and offerings is anissue that needs to be addressed, allowing
Deaf and disabled people and audiences better access.

Activities by and for disabled people included Creative New Zealand's Toa Residency to increase
support for and visibility of the work of disabled Pasifika arfists.

Accessibility in the Arts: The NZ
culture scene is experiencing of local stories, such as:
an awakening ° + The naming of Christchurch artist David Choi, who was born without sight or hearing, as supreme

Arts and culture stories profiled Deaf and disabled artists, showcased theirwork and included arange

award winner at the Ashburton Society of At exhibition;

* An exhibition by the Marlborough Art Gallery that hosted work by IDEAS Services disabled artists;

* A performing arts programme for people with physical and intellectual disabilities empowering
studentsin Timaru.

25
ARTS & CULTURE IN NZMEDIA | 1JULY 2021- 30 JUNE 2022



Overlooked by the cultural
sector, Aotearoa's queer
communities document

themselves.
Andre Chumko - 05:00, Oct 24 2021 o O O

PrideNZ.com
U3 kALICIL] recognised by
Y TR lib<ary of Congress

TRNDWI,
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of coverage

m en’rione(;! 1. Stuff 1. Max Tweedie,
'I 57 LGBTQI+ artists Auckland Pride
° o or issues 2. The Big Idea 2. Hamiora Bailey,
represenTed iﬂ Auckland Pride
C“’TS & Cu|1'ure 3. The Spinoff 3. Shannon Novak,

Artist

Representation was a salient topic in specialised arts and culture coverage: eitherin arts
& culture outlets, or in mainstream media with dedicated arts and culture coverage.

Aotearoa’s LGBTQI+ communities are underrepresented in arts & culture coverage, both
in terms of art that focuses on queerissues and art created by gender diverse artists. Both
are discussed in less than 2% of the total coverage of arts & culture. The most visible artist
was Yuki Kinara and her award-winning work exploring fa'afafine (Sdmoa’s ‘third gender’)
at the 2022 Venice Biennale.

In a story that made local and international headlines, a queer community-driven project
to document personal stories and experiences was selected for digital preservation by
the US Library of Congress Web Archive.



Media Breakdown

This sectionlooks at mediasources in
more detail.

It examines what topics reach the widest
audience, how detailed the average
reports are, who writes about arts

and culture, and what types of artists are
prioritised in mediacoverage.

ARTS COUNCIL OF NEW ZEALAND TOI AOTEAROA

R, @isentia



Stuiff
Stuff provided some of the most in-
depth pieces on the arts and culture
sector during the analysed period. In
terms of length, level of detail, and
breadth and depth of topics, Stuff’s

coverage was comparable to
specialised content on The Big Idea.

To a large extent, this was due fto
dedicated arts and culture reporting
by André Chumko and Mark Amery.

fIly

mediaworks.

MediaWorks radio stations were a
leading source of music
entertainment, event and festival
news for New Zealand audiences.
However, as this study was focused on
news media content, the small sample
analysed did not cover a wide range
of other art forms and arts and culture-
related topics.

~ TE REO
(O} IRIRANGI
= 0 AOTEAROA

RNZ was most likely to produce
broadcast content that was longer
than the typical two-minute ars &
culture news updates. Interviews and
artist profiles (in longer segments of 10
to 20 minutes) actively sought out
representation of Mdori, Pacific or NZ
Asian voices in the arts & culture
sector.

RNZ's content is influenced by its
charter obligations of fostering a sense
of national identity, which includes
promoting culture and artistic diversity
and expression.

MEW ZEALAND
MEDIA /AN
ENTERTAINMENT

The New Zealand Herald was a
leading source of coverage on the
arts & culture sector. NZME-owned
media outlets covered a wide range
of local cultural events, exhibitions
and arts & culture-related issues.

ARTS & CULTURE IN NZMEDIA | 1JULY 2021- 30 JUNE 2022

INDEPENDENT MEDIA

Independent media were the most
likely to include minority and
underrepresented voices. These
outlets focused on a wider variety of
art forms and niche arts practices than
mainstream  media outlets.  This
included brands such as The Spinoff,
and The Big Idea, as well as The
Gisborne Herald and Te Ao Maori
News.

ALLIED PRESSJ 2

PUBLICATIONS

The Allied Press Limited had a mix of
daily and community newspapers,
regional television stations and internet
news websites. Its flagship publication
Otago Daily Times (ODT) frequently
reported on arts and culture news,
authored by leading journalists such as
Rebecca Fox.

&isentia

Proportion of published
coverage dedicated toarts
and culture

Independent 8%

Stuff 13%
NZME 12%
Allied Press 13%

Based on printand online articles collected by
Isentia during the report period.
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JL.,, . JfCiC NZ E:SEI:TA'NMENT TOP 10 INDEPENDENT MEDIA
Stuft

STUFE.CO NZ 37% SOUTHLAND TIMES 1% NEW ZEALAND HERALD 22% VIVA.CO .NZ 3% THESPINOFF.CO.NZ 12%
GULFNEWS 6% Z THE BIG IDEAONLINE 1%
SOMINION POST " K AP MANA NEWS 1% MANAWATU GUARDIAN 3%
ss HUTT NEWS 1% WHANGANUI CHRONICLE = 6% KATIKATI ADVERTISER 2% GISBORNEHERALD 4%
THE PRE 7% A
% ROTORUADAILY POST 6% DAILY POST 2% TEAO MAORINEWS ONLINE 4%
WAIKATO TIMES 5% MARLBOROUGHEXPRESS 1% WHANGANUI MIDWEEK . TAUPO &TURANGI
TIMARU HERALD 4% TAUPO TIMES 1% BAY OI?PLEETY TIMES 2; WEEKENDER 2% e -
A A A M A
HAWKES BAY TODAY 5% NORTHLAND AGE 2% ?I-TEDIEARL?(I;@RD:\IEHCP?JI\,I\‘(%H %
TARANAKT DAILY NEWS 3% i;'ﬁﬁg:mewa 1% ° HOROWHENUACHRONICLE 2% ONLINE 2%
SUNDAY STAR TIMES 2% - NORTHERNADVOCATE 5% WAIHI LEADER 1%
HERALD 1% STRATFORD PRESS 1 WHAKATANE BEACON 2%
MANAWATU STANDARD 3% ° BUSH TELEGRAPH 1% EVENTFINDA.CO.NZ 2%
OTHERS % NEWSTALK ZB 4% TE PUKE TIMES 1% ' ’
NELSON MAIL 3% ° REGIONAL NEWS 1%
KAPITINEWS 3% NAPIER COURIER 1%
WAIKATO NEWS 2% NORTHERN ADVOCATE NEWSROOM.CO.NZ 1%
ONLINE 3% CENTRAL HAWKES BAY MAIL 1%
HAWKES BAY TODAY 3% gﬂfﬁ\ENHENUACHRON'CLE 1%
< =3 TE REO
ALLIED PRESSJ % ¢ RNZ 5™
PUBLICATIONS =
OTAGO DAILY TIMES 56% NORTH CANTERBURY NEWS 3% CADIO NEW ZEALAND This slide shows which
THE STAR (DUNEDIN) 5% ASHBURTONSTHE COURER 3% ONLINE 52% Spefelifomggigﬂi \gere
SOUTHLAND EXPRESS 5% .
GREYMOUTH STAR 4 HOKITKAGUARDIAN 3% RADIO NZ - NATIONAL 46% coverage underthe Top 5
° OAMARU MAIL 3% networks.
THEENSIGN 4% THE NEWS - WESTPORT 3%

LAKES DISTRICT & CENTRAL
OTAGO NEWS 3% MOUNTAIN SCENE 3%
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Most of the arts & culture coverage in New Zealand mediais currently authored 'by

journalistswho covergeneral news. One in fwejournohs’rs has a more specialised
background in the sector.

These charts show a breakdown of the gender of bylines and their specialisation (based a :

St R e e Almost two-thirds of the bylinesin arts and culture coverage were women, but

the three most prolific and visible authors during the analysed period were men —
Stuff’s arts and culture reporters André Chumko, Mark Amery, aswell as Charlie
Gates.

For this analysis, a byline refers to the ou’rhor or writer of an arficle, where the
name hasbeen credited.

In total, 36% of bylined coverage was created by general news reporters or non-
specialist journalists, often covering events and developmentsin the arts &
culture space as part of everyday life in their communities.

37% BvIi
Nne i
ngder B_yllr.]e ; ; Coverage is also produced by artists and curators themselves. Artists, curators,
~ Specialisation and event producers— especially writers and poets - contributed strongly to the
: media discourse, especially in media with a strong editorial commitment to arts &
culture, such as The Spinoff and The Dominion Post. This included excerpts from
works; collections, reviews and criticism of other works; and essays or other writing

about arts & culture.

Due to the limited specialisation of journalists in this area, much of the deeper
specialisation in media coverage appears forely on the sector itself.

Male 9
® Female :
“ Gender diverse
® General news ¢ Arts & culture
Lifestyle @ Other
® Entertainment/localevents  Business/technology
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Leading Media and Bylines

These charts show a breakdown of the leading media outlets and bylinesin analysed media coverage.

PROPORTION OF BYLINED COVERAGE
0% 2% 4% 6% 8%

PROPORTION OF COVERAGE

0% 7% 14% 21% 28%
Arts and culture coverage was broadly authored,

! ANDRE CHUMKO, STUFF 6% with more than 1,000 individual bylinesin the
INDEPENDENT analysed reporting. André Chumko was the most

MARK AMERY, STUFF prominent byline overall, and authored 6% of bylined
STUFF.CONZ 5 coverage, or 3% of total coverage overall. No other
.CO. o individual byline authored more than 3% of the total
CHARLIE GATES, STUFF coverage.

DOMINION POST REBECCA FOX, ODT Although the majority of authors covering arts &
culture were women (62% of the authors of arts &
culture content analysed), the leading individual

o, . . .
RADIO NZ NADINE RUBIN NATHAN, STUFF voices in arts & culture media coverage are
...................................................................... Currenﬂy men.
EEEE%\DOWNOF'NDEPENDENT VICKI ANDERSON, STUFF
OTAGO DAILY TIMES : After an analysis of the published background of the
-+ THESPINOFF 5% o : ;
o KATHRYN RYAN, RNZ authors (where this information was publicly
- THEBIG IDEA 5% available), 19%, orabout 1in 5, authors of content
NZ HERALD on arts and culture had professional backgroundsin
- - GISBORNEHERALD 2% ! ;
N c JESSE MULLIGAN, RNZ the field. The largest volume of mentions of the
- * TEAO MAORINEWS 1% sector were made by journalists focusing on general
- ONLINE ° i
THE PRESS 1/ SHARRON PARDOE, STUFF news.
-+ OTHERS 12%

MIKE MATHER, STUFF L4
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Forms of Arfs and Culture by Media Company

PORPORTION OF COVERAGE

0% 10% 20% 30% 40% 50%
VISUAL ARTS BYY 11% 14% 17%
PERFORMING ARTS I 5% 10% 10%
music B L0 9%
)
CRAFT & OBJECT 5% 6% 7%
POETRY & LITERATURE [ A 8%

MULTIMEDIA | 2A7A

MAORI ARTS

PACIFIC ARTS

BRNZ HENZME BSTUFF BINDEPENDENT
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This chart shows the mentions of arts and culture forms
broken down by media companies.

Some coverage mentioned multiple arts and culture
forms.

NZME and Stuff outlets most commonly discussed
visual arts.

Independent publications heavily focused on visual
and performing arts.

W hile volumes of arts and culture coverage were
low on RNZ outlets, there was a clear preference for
visual arts and music coverage.

Independent outlets significantly bolstered coverage
across all art forms, particularly in poetry and
literature where independent coverage is higher
than all other major networks combined. For
instance, The Spinoff has a dedicated Books Editor.
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Forms of Arts and Culture by Media Type

0% 10%

o [

POETRY & LITERATURE I 10%

FILM & TV II 6% 4%
MULTIMEDIA I 3% 3%

MAORI ARTS ‘I

PACIFIC ARTS ‘I

® TRADE/INDUSTRY MEDIA = MAORI MEDIA
LIFESTYLE MEDIA = MAINSTREAM MEDIA- NATIONAL
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5%

PROPORTION OF COVERAGE

= SPECIALISED ART MEDIA
= MAINSTREAM MEDIA- REGIONAL/LOCAL

[ creativ

ARTS GOUNCIL OF NEW ZEALANT TO1ADTEARDA

&isentia

This chart shows the mentions of arts and culture
forms broken down by media types.

Note that Film and TV in this part of the study was
capped andisnot arepresentative view of their
total proportion of coverage.

Music coverage excludes popular music and
celebrity coverage.

Some coverage mentioned multiple arts & culture
forms.

The splits between national and regional mainstream
media were largely even in discussions of
performing, visual and multimedia arts. The greatest
discrepancy wasin reporting on poetry and
literature, which was more commonly covered in
national mainstream media.

Maori media most frequently focused on visual arts,
as did specialised art media.

Pacific media made up less than 0.5% of the total
dataset.
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MAORI ART
PRIZES/SCHOLARSHIPS

COVID IMPACT

PACIFIC ART

COMMUNITY ARTS

AWARDS & COMPETITIONS
SOCIO-CULTURAL/POLITICAL THEMES RELATED TO ART
WELLBEING & MENTAL HEALTH
CHILD/YOUTH ART

FUNDING /REMUNERATION
DEAF & DISABILITY ART
LGBTQI+

RELIGIOUS HERITAGE

B CNZ FUNDED ORG
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7%
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2%
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2%

1%

1%

B ALL COVERAGE

20%

17%

14%
12%

14%

30%

25%

40%
35%

33%

32%

32%

&isentia

This chart shows the difference between content that
was published in outlets that receive any funding from
Creative New Zealand Toi Aotearoa and compares it

to the total dataset.

Note that due to the size of the sample, and the
limited frequency of publication for specialised outlets,
thisis a small sample size and does notinclude all
publications with funding.

These publications make up 6% of the media analysed
in thisreport period.

The key differences seen in Creative New Zealand Toi
Aotearoa funded publications, when compared to
others are:

- Astronger presence of underrepresented groups
including Pacific and LGBTQI+ arts and culture and
artfists.

- More coverage of prizes/scholarships when
compared to other media (33% compared to 20%).

- Consideration of sector-specific issues, and the
impact of wider cultural context on arts and culture
and artists (largely COVID-19? in thisreport period).
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Eventsand openings get the widest coverage, but artist profilesreach the greatest

audience

On this chart, the bars capture the volume of mentions of the main themes in the coverage.The grey area in the background

maps the average audience size for each theme.
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Average audience size

Arts and culture coverage most commonly
focused on news about current or
upcoming arts and culture events. Artist
profiles and stories on the (positive)
socioculturalimpact of arts and culture
reached the largest average audiences.

This difference is potentially because writing
artist profiles requires a greater amount of
fime and nuance of knowledge than
authoring coverage of events. Given
audiences are particularly interested in artist
profiles, this presents an opportunity for this
kind of coverage to be further encouraged
across written content.

Journalists who specialise in covering the
sector and specialised media were more
likely to cover funding and put the
importance of arts and culture in a
socioculfural context. However, stories on
funding typically had the lowest average
audience size.
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On average, news coverage of arts and culture is 760 words or over 3 minuteslong.

On this chart, the bars capture the volume of mentions of the main themes in the coverage. The grey area in the background Stories on arts and culture average about 760 words,
maps the average number of wordsin the coverage. or around 3-5 minutesin broadcast coverage. They
focus on information-sharing, primarily regarding
local and regional arts and culture events. Typical
radio content lasted around 3 minutes over the
analysed period.

3500 1200

o 1000 Artist profiles and stories on art’s (positive)
sociocultural impact, tend to be longer, typically
over 10 minutes, however they are very limitedin

2500
volume.

200

2000 Longer stories were more likely to explore the
practice of individual artists, or examine the cultural
oLy role of Maori and Pacific arts and culfure, and the

1500 benefits of arts and culture for improving mental

; health, thereby capturing social frends and raising

400 awareness about diversity and representation.

1000
Y Reports on sectorissues tended to be the lengthiest
200 & and most detailed pieces of print and online
500 o content. Advocates and sector experts recurrently
called for transformative efforts. As this coverage is
- generally targeted to people within the sector, or

those who take a special interestin it, it is typically of

Volume of mentions
Average number of words in media coverage

[
(]

S A 5 N o
‘\\t\ 6(\\3, é@\ .@0\‘\ “‘g"‘b %%0«, S ((005 lower volume.
0 Q8 & N N . © - .
S & & & > & & & There was limited content on the topic of arts
& & & ¥ QO & & o education: fromits inclusion in the school curriculum,
S v QO N Aa . . X
S Ny & to workshops for adults who might be interested in
cjo“ exploring their artistic abilities.
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As would be expected, arts and culture coverage in national outletsreached the widest
average audiences and made up the majority of the coverage. Wellington outletswerein

second place.

These charts show a breakdown of the leadingregionsin AotearoaNew Zealand in terms of v olume of
coverage (left)and the cumulative audience for arts & culture coverage inthe region (right).

The high levels of coverage online, and in

NATIOMNAL NATIONAL . v .
independent publications are reflected in nearly
WELLINGTON half of all coverage being classified as national.
WELLINGTON
CANTERBURY The Dominion Post and Otago Daily Times were
OTAGO OTAGO the most prominent regional media outlet during
this period. It is worth noting that both of these
CANTERBURY

AUCKLAND culture reporters.

BAY OF PLENTY . . :
© Regional coverage was largely driven by big

events and festivals, most notably local Matariki
celebrations, the Auckland Arts Festival, the

-
-
MANAWATU-WHANGANUI 1 S .
publications also have dedicated arts and
m
MANAWATU-WHANGANUI u
]

WAIKATO
BAY OF PLENTY

NORTHLAND R Aotearoa New Zealand Festival of Arts in
AUCKLAND TARANAKI 1 Welling’r.on, and the New Zealand International
Film Festival held across New Zealand.
HAWKES BAY I
WAIKATO SOUTHLAND |
NORTHLAND NELSON-MARLBOROUGH |
GISBORNE |
TARANAKI WEST COAST |
0% 15% 30% 45% 0 50000000 100000000 150000000 200000000
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Government funding and the
cultural value of arts and culture

This section looks at discussions on Government
funding (including ministry and Crown entities)
INn more detail.

This considers how funding is framed and the
overall visibility of funding bodies and structures
iIn mediacoverage of the sector.
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Traditional Media

Over 3,000 articles on the arts and culture sector contained a reference to

one or more arts & culture funders. This represents 33% of total coverage
analysed.

Share of voice

. . About 30% of this content made a specific reference to fundingin the
Traditional media

sector. The Big Idea, Stuff and The Dominion Post were the top three
media outlets covering fundingin the sector.

Although constrained funding was highlighted as a sector-wide issue,
media coverage repeatedly pointed out that the impact was
disproportionately high for Mdori, Pacific and NZ Asian artists.

It should be noted that Te Mangai Paho and Te Taura Whiriitereo
Maori are key supporters of Maori arts, but did not appearin significant

volumes (<1%) in this dataset and are not displayed.
Creative New Zealand Toi Aotearoa @ NZ On AirIrirangi Te Motu

® Ministryfor Cultureand Heritage Manati Taonga @ NZ Film Commission Te Tumu Whakaata Taonga
® NZ MusicCommission Te Reo Reka O Aotearoa

3K

traditional mediaitems
mentioned arts & culfure

funders
39
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"Positive distraction’" — Research reveals art
can reduce stress

July 6, 2021 * Source: INews f L 4 < -2
In the hustle and bustle of today's fast-paced, modern world, let's face it

- we're constantly stressed despite a world of wellness aimed at creating

zen.

How art is helping people cope
with the Covid-19 pandemic-

Andre Chumko . 05:00, Sep 18 2021

Morning Report

Crm arts helping

§ = deal with pandemic

a
@ RNZ
= NATIONAL

MORNING REPORT [}

SUSIE FERGUSON AND CORIN DANN

RNZ

(@)

0900

Valuing indigenous art practices in Arts in Corrections
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6.2%

of coverage was
specifically
focusedon the
sociocultural
impactand
value of arts &
culture

The value of arts and culture and creativity was
explored in relation to several key topics:

Bringing recognition to talented New
Zealanders on aninternational scale and
shaping the image of Aotearoa New
Zealand as a cultural destination;

Mental health, stressreduction, coping with
pandemic anxiety andthe socialimpact of

lockdowns;

Elevating indigenous practice, culture and
heritage, and making them valued and
visible in the contemporary world; and

Supporting local businesses, artistsand
creative practitioners.

EEWE, ;- Hisentia

of coverage
referred to art &
culture’s cost or
elifist nature over
Its positive value

0.1%

Criticism of the value of arts and culture was
very rare. Most of this focused on literal value
and spendingin the sector, largely in relation to
film and visual arts:

* Expensive film subsidies, incentivising foreign
productions and the costs of flying Film
Commission officials to the Oscars; and

*  Multi-million dollar council art collections.
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The Impact of Funding as a Feature of Coverage

Arts & Culture
Form

® Visual Arts ® Performing Arts (including theatre, dance)
Music @ Poetry & Literature
® Crafts & Object @ Multimedia @ Pacific Arts
Maori Arts

ARTS & CULTURE IN NZ MEDIA | 1JULY 2021- 30 JUNE 2022

This chart shows the frequency of art forms that were mentioned
alongside arts and culture funding.

This chart excludes popular music and celebrity coverage, as well as
film and television (due to its cap within the data).

Visual arts and performing arts were the top two artsand cultural forms
that were most frequently discussed in conjunction with arts and
culture funding.

W hile these largely follow the share of voice for art forms on page 10,
indicating that thisis a consistent feature of coverage, thereis a higher
representation of performing arts coverage directly linked to funding
when compared to their proportion of total coverage.

In the broader data, where film, television and music are included
there is less direct association with funding. This can be linked to the
high levels of internationalinfluence in total arts and culture reporting
in New Zealand.
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Types of arts and culture coverage

This section takes a deeper view of
the media profile for:

- Arts and Culture Events
- Film and Television

- Visual Arts

- Performing Arts

- Craft and Object

- Poetry and Literature

- Nga toi M&ori/Mdori Arts 2creativ ol 69 Isentia

- Pacific Arts e



Aotearoa New Zealand Festival
of the Arts works to 'challenge
and inspire's

André Chumko . 05:00, Oct 15 2021

0000

Lisa Reihana discusses in Pursuit of venus [infected]

Matariki: Whangai i te haut;pu ceremony marks
dawning of a new day

Prime Minister Jacinda Ardern and Dr Rangi Matamua exchanged words. shook hands as the
ceremony ended. (Source: INews)
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More than 1in every 3 analysed media items
focused on specific arts and culture events.

However, the range of cultural options was so wide
that even major events of national acclaim were
mentioned in less than 2% of the total arts & culture
coverage intraditional media.

Matariki celebrations were a major boost to media
coverage inin Q2 2022, but even with this
popularity, the celebration featured in only 1.3% of
the coverage.

Most events did not exceed several hundred
traditional media mentions, regardless of the arts
and culture form they focus on, including: W orld of
W earable Art, Aotearoa New Zealand Festival of
the Arts, New Zealand International Film Festival
(NZIFF), Auckland Writers Festival, etc.

1. Stuff 1. Tama Waipara,
Tairawhiti Arts Festival

2. Dominion Post 2. Mere Boynton, NZ

Festival of the Arts

3. Carmel Sepuloni,
Minister for Arts, Culture
and Heritage

3. Otago Daily Times

&isentia

Local events, museums and exhibitions, aswell asa
variety of smaller-scale events consistently
generated coverage of the arts and culture sector
in local and regional media.

In the stories that include imagery, arts and culture
events were usually represented with images of
artworks or representations of the arts & cultural
form related to the event (43%), or the artist(s)
(34%), and much less often with the space (10%) or
otherimagery (13%).

It's worth noting that the wide variety events of arts
and culture and their small media life span over a
12-month period, result in small percentagesin the
full dataset.

of arts and cultfure
357 mediaitems were
O about events &

openings
1.3% Mat ariki
0.2% New Zealand International Film
Festival
0.2% Aotearoa New Zealand Festival of
the Arts
0.1% Auckland Writers Festival
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Oscars 2022: Jane Campion

makes history by winning Best

Director

@ By Bethany Reitsma and AP A Save

[

@

A Share

-~ 00000

Kiwi dire
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More than two-thirds of the fraditional media
coverage on the arts and culture sectorin New

Zealand focused on film, TV and popular music.

Film and TV alone was nearly 40% of all arts
coverage in New Zealand.

Leading drivers of coverage were cinema and
TV premieres; news about actors and directors;
and popularseries and new titles on
international and NZ streaming platforms.

Whanau Marama: New Zealand Internationall
Film Festival (NZIFF) was the most visible local

film event, and the Oscars and the Cannes and

Venice film festivals were the most prominent
international eventsin New Zealand media.

Jane Campion was the most visible New
Zealand fimmakerin traditional media (2K+
mentions) followed by director Taika W aititi
(1.2K).

traditional media

] 05 K mentions of Film & 3. Otago Daily Times
TV

&isentia

Positive articles focused on the contribution of
movie productionsto the national and local
economy. A report commissioned by the New
Zealand Film Commission made media
headlines, asit estimated that for every dollar
spent on New Zealand's screen production
grant, the country gets back an additional
$6.11 (Stuff, 11 May). There was also positive
coverage of the $500,000 spentin the
Queenstown-Lakes district for the making of
New Zealand film Nude Tuesday.

TV mentions focused on popularinternational
shows and the 30th anniversary of the kiwi
classic Shortland Street. Other topicsincluded
the proposed merger of TVNZ and RNZ;
government support for the Lord of the Rings
series; the latter’'smove to UK; and arange of
smaller volume topics.

1. Stuff 1. Brett Cotter, Big Bike

Film Night

2. Dominion Post 2. Carmel Sepuloni,

Minister for Arts, Culture

and Heritage

3. Daniel Belton,
Dancer,
Choreographer &
Filmmaker
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Glorious galleries: How to add some art to your
next holiday
'Humbling' response to Fa'afafine exhibition at Venice Biennale
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After mainstream Film & TV and music, visual
arts was the dominant arts & culture form
represented in New Zealand fraditional media
coverage. From rock drawings, to
contemporary art and local murals, visual arts
coverage focused on a very wide range of
topics:

* Family arts and child-friendly activities,
including workshops and exhibitions of
children’s artwork and projectsinvolving
young artists;

* The use of art and muralsin particularas a
way toreinvent and improve urban spaces;

* The use of art as arehabilitation tool;

* Awards and recognition of outstanding New
Zealand artists; and

* Museums and galleries as social spaces,
seeking to both entertain and educate
visitors.

of arts & culture
357 stories (excluding
(o] Film, TV and
popular music)

) creative

&isentia

Before international travel restrictions were
liffed, media outlets promoted domestic
cultural fourism by encouraging audiences to
visit galleries and museums outside of their
immediate area.

For the majority of this analysis period, apart
from when the whole country was at red alert
levels, galleries remained open to audiences,
when other artforms were not able to continue
operating. The Hundertwasser Centre opened
during the analysis period.

1. Stuff 1. Elizabeth Ellis, Artist

2. Kathleen Drumm,
Hundertwasser Cenfre

2. Dominion Post

3. Liz Cotton, Waikato
Museum

3. Otago Daily Times

of all arts &

8% culture

coverage
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Royal NZ Ballet cancels Swan Lake
national tour

00000

The Royal New Zealand Ballet has cancelled its national tour of Swan Lake because o

ovid-19 restrictions.

Artist In
Residence: The
Graceful Moves Of
Dancer 'Isope
‘Akau'ola

Qw1 fveo?s

\

CELEBRATING THE BENGALI WAY
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Theatre made up 20% of the performing arts
coverage, followed by dance (6%). Classical
dance forms like ballet are more visible in
media coverage than contemporary dance.

Maori performing arts was present in media
stories advocating for the importance of
representation and funding. Performing arts
were offen mentioned in relation to Te Wikio Te
Reo Maori, contributing to a media narrative
that celebratinglanguage and cultural
heritage are interconnected with multiple forms
of artistic expression. Poi and kapa haka were
also visible in sports coverage, which does not
typically cross over with arts & culture news.

of arts & culture

207 stories (excluding
o film, TV and

popular music).

&isentia

Art festivals and local events were a major
driver of performing arts mentions. Adapting to
pandemic restrictions was therefore a
challenge, and media stories also looked at the
way organisers dealf with the challenges of
planning performing arts events. These
challengesincluded financialloss and the
uncertain future of some events.

From the cancellation of the Royal NZ Ballet’s
Swan Lake ftour, to months without
performances in the Theatre Royal Nelson,
cancellations and digitalisation affected in
person visitors. However, media outlets
continued to cover the sector, and highlight
arts and culture news and the importance of
the performing arts.

1. Stuff 1. Carmel Sepuloni,
Minister for Arts, Culture
and Heritage

2. Dominion Post 2. Tama Waipara,

Tairawhiti Arts Festival

3. The Big Idea 3. Stephen Wainwright,

Creative New Zealand
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Music Arts At Ara Changes Up Tempo

In

09 Aug 2021

more choice. So,
ate ‘pathways’ that go

The Timaru Report: Art and
Waiata Maori Music Awards theatre thriving in the district
2021 finalists announced but musicians find it tough

i o Shourabh Vittalmurthy - 05:00, Jan 012022 006006

ke up this year's Walata Maor Music Awards
Analist , Stan Walker, L A8, and Tipene Harmer

ups and actors, and murals, Timaru musician an

Maort Hip Hop Alburm, as well as d
i sure what the future holds for live

o By a Maor! Artist.
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14%

of arts & culture
stories (excluding
excluding Film, TV
and popular
music).

36%

of all coverage
mentioning arts &
culture (including
mainstream
popular music).

) creative
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In this context, coverage of music hasbeen included where it

did not fit the definition of mainstream popular music or celebrity
culture.

Almost half of the coverage was driven by various music events,
award shows and art festivals. Te Tairdwhiti Arts Festival was the
most prominent festival, and showcased arts, dance, music and
theatre performance.

Matiu W alters, the lead singer of Six60, was featured in
mainstream media about the band’s partnerships with the
University of Otago to offer scholarships to aspiring performing
arts students.

15% of events coverage mentioned Creative NZ and CEO
Stephen W ainwright, who showed support for NZ Opera and
campaigns that amplified voices from the arts & culture
community to encourage vaccination during the pandemic.

1. Stuff 1. Troy Kingi, Songwriter

2. The Big Idea 2. Matiu Walters,

Lead Singer

3. Dominion Post/Radio NZ 3. Sean Donnelly,

Musician



Master carver James Rickard
hangs up tools after 55 years
with New Zealand Maori Arts
and Crafts Institute

Rotorua Daily Post [ Save 4 Share

Stirring tapestry wins big at
textile and fibre awards

Vanessa Phillips - 13:37, Mar 28 2022

0000
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Just over 20% of all artists mentioned in craft &
object coverage were Maori. Right before
Matariki, reporting on multiple exhibitions
mentioned this art form. Most notably,
exhibitions like the Te Hauhake / Harvesting
showcase combined multiple mediums by
various artists, including visual arts, carving,
sculpture, weaving and ceramics.

Awards and recognition are a part of crafts &
objects coverage, as with any art form.
However, coverage of carving tended to focus
on cultural heritage and connection to nature,
rather than visibility and prestige in the arts &
culture world.

1. Stuff 1. Liz Cotton, Waikato
Museum

2. Kathleen Drumm,
Hundertwasser Cenfre

2. Dominion Post

3. The NZ Herald 3. Tama Waipara,

Tairaw hiti Arts Festival

TEWE, ;- @isentia

W eaving and work with textiles was covered in
more detailed media pieces, including
broadcast artist profiles. Mata Aho winning the
W alters Prize during the reporting period also
contributed fo more detailed coverage.

Events and exhibitions featuring this arts &
culture form often combined multiple artists,
each experimenting with their own medium.
More often than not, the coverage mentioned
craft & objectin passing.

of arfs & culfure
stories excluding
Film, TV and

popular music

15%

of all arts &
culture
coverage

3.57%
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What | read: Verb Festival
director Claire Mabey and her
love of 'Anne of Green Gables'

05:00, Oct 27 2021 o @ G o
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Content on poeftry & literature was dominated
by local events of varying scale: from bigger-
city eventslike Auckland Writers Festival, Going
W est Festival and Verb W ellington; to smaller
regional and local events, like the Mackenzie
Book and Arts Festival and the W aiheke Poetry
Competition; or as part of the Nelson Arts
Festival or Hawkes Bay Arts Festival.

Moreso than the other art forms analysed,
writers, poets and festival directors themselves
conftribute opinion pieces to media outlets. This
was especially the case with independent
outletssuch asThe Spinoff. The average
audience figures for content about this art form
are lower compared to other art forms.

1. The Spinoff 1. Fifi Colston, Writer

2. Stuff 2. Pania Tahau-
Hodges, Author

3. The Big Idea 3. Swapna Haddow,

Writer

) creative
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Bookstore bestseller lists, local lists with
upcoming events, as well as The Spinoff's Friday
poem, Sunday Essay and dedicated Books
Editor help readers sample this arts & culture
form when more detailed artist profiles are not
as common.

of arts & culfure

stories
] ]% excluding Film,
TV and popular

music

of all arts &
culture
coverage

2.5%
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Maori Arts

Critical curator Nigel Borell
recognised for changing NZ's
art scene with passion for toi
Maorio.

Glenn McConnell . 16:09, Aug 07 2021 o o e @ @

Auckland Art Gallery curator Nigel Borell talks about landmark Maori ...

Tauranga-based artist adorns beach with mahi toi

12:09pm, Wednesday 8 September 2021. By Mare Haimona-Riki

0006¢E
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Coverage of Maori Arts focused on a number of Awhina Murupaenga, Whatu Creative, Creative
community events, awards presentations and Director and Artist, showcasing the Tukutuku Toi in
exhibitions. Key events discussed included the Kaitaia exhibition.

Matariki At Awards, Te Tairawhiti Arts Festival and
the Aotearoa New Zealand Festival of the Arts.

A range of of Mdori art forms were discussed,
including beach art, weaving, carving and
painting. These reports frequently emphasised the
ways art fosters connection with the community.

The Big Idea published a number of profiles of,

of arts & culture
1. The Big Id 1. Awhi i i
©reieed MurL\:Vpcgr:wgo, Creative < ] % STOFr;lerTS.‘eT)i/Cl]UndC;ng

Director, Whatu

Creative popular music
2. Dominion Post 2. Whina Te Whiu,

Kaitaia Museum

Curator of all arts &
3. Stuff 3. Julie Paama-

Pengelly, Chairperson < ] % CUlTure

Te Tuhi Mareikura Trust coverage
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Recognition for
Pasifika artists

like us, sings like us.”

Creativity Others recognised at the
Torika Tokalau awards included Andy Leleisi'uao,
who won the Senior Pacific
A Cook Islands dancer and Artist Award.
choreographer is among six artists Leleisiuao, who
recognised for their contribution has been awarded
to Pacific art in Aotearoa. residencies in
Vivian Aue, who holds New Zealand,
wnrlkechnne far vnninn nannla at hic Awustralia and

Don’t miss Auckland Art Gallery’s
breathtaking Pacific feminist exhibition

S8 Tulia Thompson
§ it [ Share Story
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Coverage of Pacific Arts largely comprised artist profiles. The most prominent story was the Pacific Arts
Awards, with a range of award-winning Pacific artists mentioned, including Vivian Aue and Ronald Tua.
Reporting on the Pacific Arts Award recognised the contributions of these Pacific artists to Pacific Art in

Aotearoa.

News site viva.co.nzreported on Creative NZ's partnership with The Arts Foundation Te Tumu Toi,
describingit as aninitiative to boost Pasifika creatives and Pacific Arts in Aotearoa.

1. The Big Idea

2. The Pantograph
Punch

3. viva.co.nz

1. Vivian Aue, Dancer

2. Ronald Tua, Artist

3. Courtney Sina
Meredith, Former
Tautai Director

<1%

<1%

of arts & culture
stories excluding
Film, TV and
popular music

of all arts &
culture
coverage
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Artists and arts organisations have long understood therole of the media in helping
share theirwork with New Zealanders and the world. Like many areas of society in
recent years, the media has experienced significant change.

Thisreport is the first step towards deepening our understanding of how things
currently are. From here, we can work towards betterreflecting the depth and
breadth of arts activity, sharing more of our stories, celebrating our achievements,
increasing public understanding of the value of arts, culture and creativity, and
supporting artiststo do what they do best: inspiring the creativity that existsin all of us.

Thisreport allows us tostart important conversations. Alongside the soon to be
released companion study, it gives us clear data and insightsto explore what we
might do tostrengthen and grow arts and culture coverage in Aotearoa. We'll
consider our role in this, as Creative New Zealand, and how we can do thiswork with
others.

A social media analysis report will also be released laterin 2023.

We hope these reports help the arts community more broadly, giving arts
organisations, artists, publicists and advocates a clearer understanding of what
currently exists and what the current trajectory of coverage looks like.

For those working within the media, we hope that thisreport acknowledges the great
work many of you do every day. We look forward to connecting with media to
discuss these findings and working together to strengthen arts and culture coverage
in Aotearoa.

52

ARTS & CULTURE IN NZMEDIA | 1JULY 2021- 30 JUNE 2022



Appendices

= @isentia

ARTS COUN



New Zealand'’s arts, culture and
creative sectorencompasses a
broad range of cultural and
creative industries and activities, of
which an indication of art forms are
found under the ‘Types of Arts and
Culture’ list.

Estimated volume of the
audience/circulation of a media
item.

Journalist, author, TV /radio anchor.

Mentionsin print, online or
broadcast media.

Journdlistic content created by
print, online or broadcast media
outlets (as opposedtosocial
media). Media has been collected
through the Isentiamedia
monitoring systemthat is focused
on editorial news content.

Used to describe music content
that is focused on pop music and
celebrities, aloumand video
releases, and events.

Media not owned by a major
media network.

Media focused on a specific topic,
rather than more general news.

Referencestothe role of arts &
culture in shaping culture and social
frends.

Stories about arts & culture that do
not fit the main Storyfocus
categories, e.gdiscussions about
the building of a local museum.

Note that the types of arts and
culture listed are an indication of
the broader categories. Variations
and expansions were used to
collect mediacontent
appropriately.
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Coverage of arts, creative and cultural activities that fall into wide-reaching categories. This includes but is not limited
to:

Craft/object art includes things such as uku (pottery), furniture, glass, adornment (such as ‘ei katu, tdmoko and
jewellery), embroidery, tivaevae, woodcraft, spinning, weaving or textiles, ceramics, furniture, glass, jewellery, object
making, studio-based design, raranga, taniko, tapamaking, textiles, typography.

Literature or literary arts includes spoken word, poetry or book readings, literary festivals or events, writing workshops,
and personal creative writing (poetry, fiction or non-fiction), coverage of books writtenby New Zealand authors, novels,
nov ellas, short stories, children’s fiction, young adult fiction, graphic novels, illustrated picture books, fantasy fiction,
science fiction, detective fiction, and historical fiction. Non-fictionincludes, autobiography, biography, essays, social
commentary, literary criticism, reviews, analytical prose, and writing about the physical and natural sciences.

Music classical and contemporary music; orchestral, choral, and band music; opera; jazz and improvised music; sound
art; contemporary popular music; 'world' music; and traditional and contemporary Mdori and Pacific Island music.

Nga toi Maori/Maori arts are the works of Tangata W henua Mdaori artists across heritage and contemporary artforms.
This includes whakairo (carving), raranga (weaving), kanikani (dance), tuhinga (literature), puoro (music), whakaari
(theatre), kaima te whatu (visual arts and crafts), digital Mdori arts, Mdori arts and cultural events (Hui Ahurei, Manu
Korero), inter-arts and media arts, tukutuku, kowhaiwhai, famoko, kaupapa waka, oral arts, eg karanga, whaikorero,
pao, moteatea, whakairo and/or Maori performing arts, eg kapa haka waiata a ringa, waiatatawhito, poi, whakaeke,
whakawaatea, waiatahaka, mau rakau, taonga puoro and traditional Maori games, tarai waka, kaupapa waka,
kakahu, kdwhaiwhai, kapa haka, moteatea, waiata a-ringa, waiata tawhito, poi, waiata haka, pao, whaikdrero,
whakapapa recitation, tereo me onad tikanga, korero paki, pakiwaitara, karetao, whare tapere and whakaraka. It also
includes the work of Mdori artists across all forms of contemporary arts practice.

Pacific arts are the works of Pasifika artists from Te Moana Nui a Kiva (the peoples from the Pacific Ocean), across
heritage and contemporary artforms. This includes but is not limited to: craft/ object art (egtivaevae, tapa), dance (eg
Tongan tau'olunga, Tokelauan hival), literature, music, theatre, visual arts, digital Pacific arts, Pacific arts and cultural
events,inter-arts and media arts.

Performing arts includes theatre (egcomedy, drama, musical theatre, fale aitu, circus, theatre for children, and
karetao), dance (eg haka, Pasifikadance, hip hop and ballet), and music (eg contemporary music gigs or
performances of choirs, orchestras, and taonga puoro), recorded music by New Zealand artists and musicians.

Dance includes classical and contemporary dance; street, experimental andintegrated dance; and traditional and
contemporary Maori and Pacific Island dance.

Visual arts includes things such as drawing, painting, photography, whakairo, sculpture, print-making, object art, street
art, installation, performance withina visual arts context, printmaking, and typography.

Design includes non-commercial projects that recognise and build on the interaction between designand arts
practice. 2D design projects focused on typography, poster design, graphic design and publication design.

Media arts includes animation, dance films, experimental films, experimental sound/audio, moving-image arts projects,
network cultures and web-based art.

Film and television production.

Aris events include festivals,and events such as Chinese new year festival, Diwali, Matariki, W OMAD, Arts festivals, youth

arfs.
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Creative New Zealand encourages,
promotes and supports the arts in New
/ealand for the benefit of all New
Lealanders, through investing in the arts,
developing the arts, advocating for the
arts, providing leadership in the arts and
partnering for the arts.

= @isentia
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